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Forward -Looking Statements

Thispresentation contains forward -looking statements that are subject to risksand uncertainties . These
forward -looking statements include information about possible or assumed future results of Pebblebrook

Hotel Tr u qthed & C o mp a nhusiness, financial condition, liquidity, results of operations, plans and
objectives . These forward -looking statements are based on the Co mp a n ybélisfs, assumptions,
estimates and expectations of future performance, taking into account information currently available

to the Company . These beliefs, assumptions, estimates and expectations can change as a result of
many possible events or factors, not all of which are known to the Company . If a change occurs, the
C o mp a n ybdsmess, prospects, financial condition, liquidity and results of operations may vary
materially from these forward -looking statements . These risksand uncertainties include, but are not
limited to, the state of the U.S economy, supply and demand in the hotel industry and other factors as
are described in greater detail in the Co mp a n jilidgs with the Securities and Exchange Commission,
including, without limitation, the Company's Annual Report on Form 10-K for the year ended December

31, 2019. You should carefully consider these riskswhen you make an investment decision concerning

the Co mp a n watwities. You are cautioned not to place undue reliance on any forward -looking
statements . The Company assumes no obligation to update or revise any forward -looking statements,

whether as a result of new information, future events or otherwise .

Thispresentation does not constitute, and may not be used in connection with, an offer or solicitation by
anyone .

The Company assumes no obligation to update or revise any of the information in this document

The following presentation includes financial projections and forward -looking statements . These
projections and forward -looking statements are based on assumptions and estimates developed by the
Company and actual results may vary from the projections and such variations may be material . This
presentation includes estimates and the Company makes no representation as to the accuracy of
these estimates. Additionally, this presentation should not be relied upon or regarded as a
representation by the Company, management or its employees that the forward -looking statements, or
beliefs, assumptions, estimates or expectations of future performance underlying them, will be
achieved

Investor Inquiries :

Raymond D. Martz

Chief Financial Officer

(240) 507-1330
rmartz@pebblebrookhotels .com
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The Premier Lifestyle Lodging REIT

Pebblebrook At -A-Glance

56 6.3%

14,011 § $38.25

Midpoint NAV Per
Share Estimate !

Hotels Rooms Nationwide Enterprise Value 2 Dividend Yield 2

E‘bblt‘l)]"(]()]( (1) Reflects managementds current midpoint estimate for Net Asset Value per Share.
HOTEL TRUST (2) Enterprise Value and Dividend Yield assume stock price of $24.19 (February 19, 2020 closing price).



Mission Statement

Deliver long -term industry -leading total
returns to our shareholders, including a
reliable stream of income, through
opportunistic investment in high -quality
lodging properties , utilizing a conservative
capital structure
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the nines, a luxury collection hotel, portland
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Reasons to Invest in Pebblebrook

Focus on unique, experiential, lifestyle urban hotels and resorts

Diversified portfolio in key gateway cities

Positioned for superior growth

Proven track record of delivering  superior returns

to our shareholders
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focus on unique, experiential, lifestyle
urban hotels and resorts

pebblebraok

seach resort & club



FOCUS ON UNIQUE, EXPERIENTIAL, LIFESTYLE URBAN HOTELS AND RESORT

Why Lifestyle Hotels?

A Ability to generate higher EBITDA per key

A More flexible marketing and operational strategies given lack of or reduced brand restrictions, especially with
non -branded lifestyle properties; enhanced control over capital reinvestment projects 0 scope, design and
timing

A Higher demand growth due to secular trends from both business and leisure travelers

A Higher multiples are consistently achieved on asset sales due to terminable management agreements and
limited encumbrances of franchise or brand agreements

A Better operating performance throughout the economic cycle d more loyal guests and more flexible
operating standards

argonaut hotel george hotel thion station otel nashville , autograph callection
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